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PREFACE

Dean Runyan Associates prepared this study for the Washington Tourism Alliance. Dean
Runyan Associates has specialized in research and planning services for the travel, tourism,
and recreation industry since 1984. With respect to economic impact analysis, the firm
developed and currently maintains the Regional Travel Impact Model (RTIM), a proprietary
computer model for analyzing travel economic impacts at the state, regional, and local
level. Dean Runyan Associates also has extensive experience in project feasibility analysis,
market evaluation, survey research, and travel and tourism planning.

The purpose of this study is to document the economic significance of the travel industry in
Washington state from 1991-2011. The estimates for 2011 are preliminary and subject to
revision. These findings show the level of travel spending by those traveling to and
through the state and the impact this spending has on the economy in terms of earnings,
employment, and tax revenue. Other estimates provided in this report include overnight
visitor volume, average daily spending by type of visitor, travel industry gross domestic
product and comparisons with other export-oriented industries in Washington State.

Special thanks are due to Suzanne Fletcher, Executive Director of the Washington Tourism
Alliance.
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EXECUTIVE SUMMARY

This report provides detailed statewide travel impact estimates for Washington from 1991
to 2011 and estimates of U.S. travel, derived primarily from the Bureau of Economic
Analysis Travel and Tourism Satellite Accounts. All estimates for 2011 are preliminary.

The Washington State travel industry continued to show modest improvement in 2011,
following the steep decline in travel in 2009 in the state and the nation. While most
indicators of travel to Washington destinations are up, the travel industry is still not
performing at the level prior to the recession. In general, the performance of the
Washington State travel industry reflects that of the larger U.S.

Spending. Travel spending increased by 5.0 percent in Washington state from 2010
to 2011p following a 6.2 percent increase during the preceding 2009-10 period.
However, most of the spending increase was due to price increases for rooms and
transportation. The travel spending estimates for the larger U.S. are comparable.

Employment. On a more positive note, there is some indication that travel industry
businesses are beginning to hire new workers for the first time since 2008. Overall,
travel generated employment increased by 2.2 percent. Employment gains typically
lag business revenue after deep recessions such as the one from which we are now
recovering. Following a sharp reduction in employment during 2009, employers
generally increased the number of hours worked of existing employees and
improved their balance sheets in 2010. They are now hiring increasing the level of
employment.

Tax Receipts. Total local and state tax receipts generated by travel spending
increased by 4.5 percent from 2010 to 2011, the same rate of increase as in the
preceding year. Lodging tax revenues increased by 7.7 percent.

Visitation. Visitation to Washington State also grew in 2011, although the rate of
increase was less than the preceding 2009-10 period. Room demand, as measured
by Smith Travel Research increased by 3.4percent for the year (preliminary estimate)
compared to a 6.4 percent increase the preceding year. Estimates of visitor air travel
on domestic flights increased by 1.5 percent, compared to 2.4 percent from 2009 to
2010. Similarly, the total number of overnight person-trips increased by 1.6
percent, compared to 2.8 percent the preceding year.
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The following two graphs are derived from the Bureau of Economic Analysis Travel
and Tourism Satellite Accounts for the 3" quarter of 2011." Both graphs show direct
tourism output for the United States — spending by domestic and international
visitors.

Spending by domestic

Annual Direct Travel Spending in U.S., 2000-11p and international visitors
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' See www.bea.gov/industry/index.htm. Released December 21, 2011. Constant (2011) travel spending
estimates derived from BEA constant (2005) dollar estimates by Dean Runyan Associates, Inc. Preliminary
estimates for 2011 by Dean Runyan Associates based on first three quarters data.
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The following three graphs are concerned with international travel to the U.S. The
first graph is derived from the Bureau of Economic Analysis Travel and Tourism
Satellite Accounts and International Transactions.” The following two graphs are
derived from the monthly international arrival data released by the Office of Travel
and Tourism Industries.’

International Direct Travel Spending in U.S.
Amounts in Real Dollars
International Share of U.S. Internal Travel*
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2 See www.bea.gov/international/index.htm for quarterly international estimates of travel and tourism
exports (travel to the U.S. by international visitors). Preliminary estimates for 2011 by Dean Runyan
Associates based on first three quarters data.

3 See http://tinet.ita.doc.gov/research/monthly/index.html
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Travel industry employment has exhibited modest growth since the second quarter
of 2010. The average quarterly growth (seasonally adjusted) has been 0.4 percent.
This compares with an average quarterly decline of 1.6 percent from the first quarter
of 2008 to the first quarter of 2010. The fact that travel industry employment has
not recovered is not a reflection of the trend in real travel spending (see previous
graph). It is also a reflection of the fact that changes in employment typically lag
changes in spending and business receipts — employers often lengthen the hours of
existing employees and improve their balance sheets prior to hiring new workers

following steep recessions.

U.S. Travel Industry Employment, 2008-Q1 to 2011-Q3
Seasonally Adjusted at Annual Rates
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Source: Bureau of Economic Analysis Travel & Tourism Satellite Accounts.

In this regard, the change in average weekly hours of employees in the leisure and
hospitality sector is a positive sign. Average weekly hours have increased in every
quarter beginning with the second quarter of 2010 with the exception of 2011-Q3.

U.S. Leisure & Hospitality Sector
Average Weekly Hours, 2008-Q1 to 2011-Q4
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Source: Bureau of Labor Statistics Current Employment Survey. The Leisure and Hospitality sectors include all
businesses in arts, entertainment and recreation (NAICS 71) and accommodation and food services (NAICS 72).
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I1. WASHINGTON STATE TRAVEL

Washington State
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SUMMARY OF WASHINGTON STATE TRAVEL

Travel trends in Washington State were similar to national trends. Visitor spending in the
state increased by 5.0 percent from 2010 to 2011 (preliminary). Washington State was

unchanged (see first graph, next page). As with the United States, room rates and
transportation were the primary inflationary items.’

Local and state tax revenues, which are primarily comprised of sales taxes, grew by 6.1
percent and 3.7 percent, respectively. Federal taxes generated by travel spending were
down because of the decrease in the payroll tax rate paid by employees.

The preliminary estimate of travel-generated employment shows a 2.2 percent increase
despite the lower rate of real growth compared to 2009-10. Employment gains typically

lag business revenue after deep recessions such as the one from which we are now

recovering. During 2010, employers generally increased the number of hours worked and

improved their balance sheets before hiring new workers, which began in 2011.

Washington State Travel Trends, 1991-2011p

Spending  Earnings Employment

Tax Receipts ($Million)

($Billion) ($Billion)  (Thousand) Local State  Federal
1991 7.3 2.1 134.6 89 293 414
1992 7.6 2.2 133.8 92 304 430
1993 7.9 2.2 135.2 100 321 440
1994 8.1 2.3 136.3 106 332 449
1995 8.5 2.5 140.0 117 354 473
1996 9.0 2.6 137.5 133 369 497
1997 9.4 2.7 138.8 152 387 518
1998 9.7 2.8 139.4 168 402 541
1999 10.2 3.0 143.6 183 422 575
2000 10.8 3.3 143.2 199 426 621
2001 10.9 3.4 148.3 209 443 646
2002 10.8 3.4 143.5 208 447 655
2003 11.2 3.6 145.8 214 468 668
2004 12.0 3.7 146.2 231 499 709
2005 13.0 3.9 149.9 251 529 752
2006 14.2 4.1 152.8 280 570 789
2007 14.9 4.3 154.6 308 600 819
2008 15.4 4.3 156.1 315 615 822
2009 14.7 43 150.0 288 595 824
2010 15.6 4.4 147.8 306 616 853
2011p 16.4 4.5 150.9 324 639 814
Annual Percentage Change
10-11p 5.0 4.3 2.1 6.1 3.7 -4.5
91-11p 4.3 4.1 0.6 7.0 4.2 3.6

' Smith Travel Research reported a 3.4 percent annual increase in average daily room rates in Washington

State through November, 2011.
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WASHINGTON STATE TRAVEL TRENDS
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The first graph expresses travel
spending in Washington State in
current dollars (no adjustment for price
changes) and inflation-adjusted real
dollars. As can be seen, overall there
has been little change in real travel
spending over the past five years.

Note: Travel spending was adjusted with
a composite of price indices for the West
Urban CPI, and, for Washington State,
lodging rates from Smith Travel Research,
gasoline prices reported by the Fnergy
Information Administration and airfares
from the Department of Transportation.

Visitor volume, as measured by the
number of overnight person-trips to
Washington State shows a similar
pattern. Differences are due to the
composition of visitor volume (about
one-half stay overnight in the unpaid
accommodations but contribute
proportionately less to spending), the
effect of price changes, and the
measure of visitor volume (trips versus
nights).

Note: Visitor volume estimates calculated

by Dean Runyan Associates. See
appendix for data sources.

Finally, visitor air arrivals also reflect
the overall trend in real travel
spending. Most visitors that travel by
air stay in commercial lodging or have
long lengths of stay in private homes.

Note: Estimates of visitor arrivals
calculated by Dean Runyan Associates
from Department of Transportation Origin
and Destination Survey.
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INTERNATIONAL TRAVEL TO WASHINGTON STATE AND VISITOR ORIGIN

Visitor Spending in Washington
State by Origin
(2007-2010 Average)
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In recent years, residents of other
states and countries have accounted
for about two-thirds of all visitor
spending in Washington State —
eleven percent international and
fifty-five percent other states in the
U.S. (See pie chart, left.)

Even though residents of
Washington State generate only
about one-third of all visitor
spending, they comprise almost
two-thirds of all trips to destinations
within Washington State (bottom
bar, middle graph). Most spending
is attributable to overnight stays,
and out-of-state visitors tend to have
longer lengths of stay.

Note: The estimates for the first two
graphs on this page were calculated by
Dean Runyan Associates from TNS
TravelsAmerica survey data.

As with the larger U.S. (see graph
preceding section), both absolute
international spending and the
international share of Washington
travel spending have increased
during the past two years.
Favorable exchange rates with
respect to Asia and Canada have
been important.

Note: Estimates by Dean Runyan
Associates based on Bureau of
Fconomic Analysis International
Transactions and arrival data from the
Office of Travel and Tourism Industries.
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WASHINGTON STATE EXPORT INDUSTRIES

Export-oriented industries are those
industries that primarily market their
products and services to other
regions, states or nations.
Agriculture, extractive industries
(forestry, mining) and manufacturing
are the best examples of export-
oriented industries. In addition,
professional and business services
are often export-oriented. The travel
industry is also an export-oriented
industry because goods and services
are sold to visitors, rather than
residents. The travel industry injects
money into the local economy, as do
the exports of other industries.

Travel, $4.4

Earnings of Washington State
Export-oriented Industries
2010 (Millions)

Micro-Elec.,

Wood, $2.2 $2.0

——

Food, $5.2

Exports are not necessarily more important than locally traded goods and services.
However, diverse export-oriented industries in any economy are a source of strength — in
part because they generate income that contributes to the development of other local
services and amenities. Such industries characterize the “comparative advantage” of the
local economy within larger regional, national, and global markets.

As shown in the graph below, while the travel industry ranks in the middle with respect to
earnings growth since 2006, it has been more stable than most other industries.

Earnings of Washington State Export-oriented Industries

Year 2006 = 100

Estimates calculated by
Dean Runyan Associates
from earnings and payroll

data reported by Bureau of
Economic Analysis and
Bureau of Labor Statistics.
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includes all manufacturing
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Wood and paper products
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2009 Wood category.
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TRAVEL-GENERATED TAX REVENUE

Travel spending in Washington state
generated $1.8 billion in local, state, and
federal tax collections in 2011. The
estimated federal tax receipts are comprised
of the motor fuel excise tax, airline ticket
taxes, and payroll and income taxes.'

Almost $1 billion local and state tax revenues
were collected in 2011. The largest share of
these tax receipts was attributable to the state
sales tax ($458 million). Receipts from local
sales tax receipts ($179 million), lodging
taxes ($136 million) and motor fuel ($106
million) were also significant sources of tax
revenue.

Travel-generate local and state tax revenues
represent roughly five percent of all local and
state tax revenues, exclusive of property tax
collections. Visitor spending generates
almost $400 in tax revenue for each
Washington household.

Note: *PFC refers to the Passenger Facility Charges
collected at Washington state airports.

Local, State & Federal Travel-
Generated Tax Revenues, 2011p

Local & State Travel-Generated Tax

Revenues, 2011p
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*PEC $106 $56

$26
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DETAILED ECONOMIC IMPACTS

The detailed direct travel Impact estimates shown below do not include secondary (indirect
and induced) impacts. An estimate of one-way airfare to Washington State is included.
Total earnings include wage and salary disbursements, other earned income, and
proprietor income. Employment includes full- and part-time payroll employees and
proprietors.

Washington State Travel Impacts, 2002-2011p

2002 2004 2006 2008 2009 2010 2011p
Total Direct Travel Spending ($Million)

Destination Spending 9,265 10,360 12,127 13,286 12,504 13,232 13,971
Other Travel* 1,544 1,676 2,058 2,143 2,203 2,383 2,418
Total Direct Spending 10,809 12,037 14,185 15,429 14,707 15,615 16,389
Visitor Spending by Commodity Purchased ($Million)
Accommodations 1,411 1,564 1,953 2,226 1,948 2,041 2,165
Food Service 2255 2,527 2,870 3,119 3,106 3,257 3,407
Food Stores 714 795 853 970 953 966 1,027
Local Tran. & Gas 1,182 1,544 2,047 2,477 2,008 2,248 2,559
Arts, Ent. & Rec. 1,284 1,389 1,499 1,538 1,486 1,522 1,563
Retail Sales 1,490 1,526 1,635 1,642 1,609 1,678 1,731
Visitor Air Tran. 929 1,014 1,269 1,314 1,393 1,520 1,520
Destination Spending 9,265 10,360 12,127 13,286 12,504 13,232 13,971
Industry Earnings Generated by Travel Spending ($Million)
Accom. & Food Serv. 1,375 1,518 1,757 1,932 1,876 1,901 2,035
Arts, Ent. & Rec. 680 734 816 837 791 779 791
Retail ** 319 350 375 392 386 397 413
Ground Tran. 202 214 238 254 251 257 263
Visitor Air Tran. 295 314 320 304 337 349 349
Other Travel* 556 595 635 618 638 670 688
Total Direct Earnings 3,427 3,726 4,140 4,336 4,279 4,352 4,538
Industry Employment Generated by Travel Spending (Thousand Jobs)
Accom. & Food Serv. 65.9 68.5 73.9 76.6 72.9 71.5 74.6
Arts, Ent. & Rec. 38.6 38.6 39.4 399 38.9 38.4 38.1
Retail* * 14.6 15.3 15.8 15.7 15.3 15.5 15.7
Ground Tran. 9.1 9.6 9.4 9.2 9.1 8.9 9.0
Visitor Air Tran. 5.2 4.8 4.6 4.7 4.5 4.4 4.4
Other Travel* 10.1 9.4 9.7 10.0 9.3 9.0 9.0

Total Direct Employment 143.5 146.2 152.8 156.1 150.0 147.8 1509
Government Revenue Generated by Travel Spending ($Million)

Local Tax Receipts 208 231 280 315 288 306 324
State Tax Receipts 447 499 570 615 595 616 639
Federal Tax Receipts 655 709 789 822 824 853 814

Total Direct Tax Receipts 1,310 1,439 1,638 1,753 1,707 1,775 1,778

Details may not add to totals due to rounding.
*QOther Travel includes resident air travel and travel agencies. **Retail includes gasoline.
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OVERNIGHT VISITOR VOLUME AND AVERAGE SPENDING

The following three tables are inter-related. The first, Visitor Spending by Type of Traveler
Accommodation, reports the total annual spending estimates for each type of visitor. The
second, Average Expenditures for Overnight Visitors, reports the average daily and average
trip expenditures for each type of visitor for 2011p. The third table, Overnight Visitor
Volume, reports annual visitor volume for each type of visitor. Volume is broken out in
terms of trips and nights and visitors (persons) and travel parties. In general, multiplication
of an average spending numbers with the appropriate volume number will yield the annual
total spending number for that type of visitor. (See appendix B.)

Washington State Visitor Spending, 2002-2011p

2002 2004 2006 2008 2009 2010 2011p
Visitor Spending by Type of Traveler Accommodation ($Million)

All Overnight 7,267 8,131 9,580 10,491 9,873 10,461 11,031
Hotel, Motel 4,519 5,096 6,096 6,666 6,136 6,509 6,912
Private Home 2,239 2,474 2,844 3,085 3,030 3,234 3,360
Other Overnight 509 561 640 740 707 718 759

Campground 351 394 460 545 515 522 555
Vacation Home 158 168 181 194 192 196 204
Day Travel 1,997 2,229 2,547 2,795 2,631 2,772 2,940
Destination Spending 9,265 10,360 12,127 13,286 12,504 13,232 13,971
Average Expenditures for Washington State Overnight Visitors, 2011p
Travel Party Person Party Length of
Day Trip Day Trip Size Stay (nights)
Hotel, Motel $451 $1,135 $200 $494 2.3 2.5
Private Home $121 $426 $55 $187 2.2 3.5
Other Overnight $156 $522 $57 $190 2.8 3.3
All Overnight $230 $715 $101 $307 2.3 3.1
Oregon Overnight Visitor Volume, 2009-2011p
Person-Nights (000) Party-Nights (000)
2009 2010 2011 2009 2010 2011
Hotel, Motel 32,217 33,563 34,562 14,225 14,814 15,312
Private Home 58,941 60,959 61,451 26,662 27,577 27,798
Other Overnight 13,719 13,360 13,387 4,980 4,854 4,864
All Overnight 104,878 107,883 109,400 45,867 47,245 47,973
Person-Trips (000) Party-Trips (000)
2009 2010 2011 2009 2010 2011
Hotel, Motel 13,078 13,588 13,981 11,358 11,800 12,179
Private Home 17,228 17,776 17,939 15,143 15,630 15,770
Other Overnight 4,097 3,992 4,000 2,974 2,899 2,906
All Overnight 34,403 35,356 35,920 29,475 30,329 30,855
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WASHINGTON STATE TRAVEL INDUSTRY GROSS DOMESTIC PRODUCT

Gross Domestic Product (GDP) is often used as a measure of an industry’s economic size
or value. In concept, industry GDP is equal to gross output (sales or receipts) minus
intermediate inputs (the goods and services purchased from other industries). GDP is
always smaller than output or sales because GDP measures only the “value added” of an
industry and does not include the cost of the inputs that are also necessary to produce a
good or service.

More than half of all travel spending in Washington can be attributed to intermediate
inputs and goods resold at retail. Intermediate inputs cover a range of goods and services
that are purchased by travel industry businesses for the purpose of creating a product or
service for the traveler. For example, lodging establishments purchase cable television
services. Restaurants purchase food and beverages from vendors. In both cases, these
inputs are classified as the GDP of other industries. In addition, travel spending occurs at
many retail establishments where the goods purchased from the retailer are purchased as
finished goods from suppliers. These resold goods are also counted as products of other
industries. This would include motor fuel, groceries, and most of the commodities sold at
retail establishments.

Estimates of travel spending and travel industry GDP are shown in the chart below.
Washington travel industry GDP amounted to $7.0 billion in 2011p. In recent years, the
state travel industry GDP has represented about 2.1 percent of total state GDP.

Washington State Travel Industry
Gross Domestic Product, 2011p
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APPENDIX A

TRAVEL IMPACT ESTIMATES FOR 2011P

This report describes the economic impacts of travel to and through the state of
Washington from 1991 to 2010. The estimates for 2010 are preliminary and subject to
revision. These estimates of the direct impacts associated with traveler spending in
Washington were produced using the Regional Travel Impact Model (RTIM) developed by
Dean Runyan Associates. The input data used to detail the economic impacts of the
Washington travel industry were derived from various local, state, and federal sources. A
primary objective of this research is to provide reliable, detailed figures that allow
comparisons from year-to-year at the state and county levels.

REVISIONS TO 2011 REPORT

Substantial revisions were made to this year’s report in order to incorporate new and more
reliable source data and to permit average overnight visitor spending and volume estimates
at the county and regional levels. The primary revisions were:

e Four years of visitor survey data provided by TNS TravelsAmerica was utilized
to revise spending and visitation profiles.

e Smith Travel Research reports prepared for the former Washington state
Tourism Office were used to refine lodging expenditures and validate volume
estimates in conjunction with lodging tax data.

e The U.S. Department of Transportation Origin and Destination survey was
utilized to estimate visitor spending on airfares.

e Estimates of spending on ground transportation for counties and regions were
revised to more accurately reflect the origin and destination of the visitor.
Only that portion of ground transportation spending that was estimated to
occur at the destination was allocated to destination spending. The remaining
portion was allocated to the “other travel” category based on the county
distribution of population within the state.

PRELIMINARY ESTIMATES

Preliminary estimates for 2011 take advantage of the most current state level data for
Washington and provide the timeliest measure of travel spending and the associated
impacts in the state. While based on a consistent methodology and comparable data
sources, full-year data was not available from all sources. In these cases, projections of
state-level travel activity were made based on partial-year data.

The statewide preliminary estimates are revised annually as more complete information
relating to travel and the economy becomes available. The final estimates (which also
include detailed county estimates) are generally close, but not identical to the preliminary
estimates. The revised estimates supersede all previous preliminary estimates.
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GROSS DOMESTIC PRODUCT

An estimate of the Gross Domestic Product (GDP) of the Washington travel industry based
on the RTIM direct travel impacts is also provided in this report. The GDP of an industry is
equal to gross output (sales or receipts) minus intermediate inputs (the goods and services
purchased from other industries). GDP is always less than output or sales because GDP
measures only the “value added” of an industry and does not include the cost of the inputs
that are also necessary to produce a good or service. GDP is a useful concept because it
permits comparisons of the economic contributions of different industries.

EXPORT-ORIENTED INDUSTRIES

Export-oriented industries are those industries that primarily market their products and
services to other regions, states or nations. Agriculture, extractive industries (mining and
forestry), and manufacturing are the best examples of export-oriented industries.
Professional and business services may also be export-oriented. The travel industry is also
an export-oriented industry because goods and services are sold to visitors, rather than
residents. The travel industry injects money into the local economy, as do the exports of
other industries.

For the purposes of this report, five major export-oriented industries in Washington state, in
addition to the travel industry, are compared:

e Aerospace. This industry comprises establishments engaged in aerospace product
and parts manufacturing (NAICS 3364).

e Agriculture/Food. The agriculture/food group encompasses parts of two major
industry categories: the agriculture part of Sector 11 and food manufacturing or
processing (NAICS 311 & 312).

e Forestry & Wood. The forestry and wood products group also encompasses parts of
two major industry categories: the forestry part of Sector 11 and the manufacture of
wood and paper products (NAICS 321, 322 & 337).

e Microelectronics. This industry includes establishments that manufacture
computers, communications equipment and similar products and components that
utilize integrated circuits (NAICS 334).

e Software. This industry is comprised of establishments that publish computer
software (NAICS 5112).

e Travel. A portion of the transportation, retail, leisure, and hospitality industries as
estimated in this report.

e Other Manufacturing. All manufacturing industries not otherwise classified in these
categories. This collection of industries is represented for comparative purposes
only, rather than as an explicitly defined export industry.
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INTERPRETATION OF IMPACT ESTIMATES

Users of this report should be aware of several issues regarding the interpretation of the
impact estimates contained herein.

e The estimates contained in this report are based on the most current data available
and supersede all previous estimates of travel impacts.

e The monetary estimates in this report are expressed in currentdollars. There is no
adjustment for inflation unless indicated.

e The employment estimates in this report are estimates of the total number of full-
and part-time jobs directly generated by travel spending, rather than the number of
individuals employed. Both payroll and self-employment are included in these
estimates. Caution should therefore be used in comparing these estimates with
other employment data series.

e In general, estimates of small geographic areas (e.g., rural counties) are less reliable
than estimates for regions or metropolitan counties. Trend analysis and
comparisons of counties with relatively low levels of travel related economic
activity should therefore be interpreted cautiously.

e The estimates of travel impacts published in this report will necessarily differ
somewhat from estimates generated from different models, methodologies and data
sources. Nonetheless, it should be emphasized that all credible estimates of direct
travel impacts at the state level, including those of Dean Runyan Associates, are of
similar magnitude.
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APPENDIX B

KEY TERMS AND DEFINITIONS

ECONOMIC IMPACTS

Commodity: A classification of a product or service, such as lodging or food service. An
establishment or industry may produce more than one commodity.

Direct Impacts: Employment, earnings and tax receipts direct/y generated by travel
spending, as distinguished from secondary and total impacts.

Earnings: Earnings include wage and salary disbursements, other earned income or
benefits, and proprietor income. Only the earnings attributable to travel expenditures are
included.

Employment: Industry employment (jobs) associated with travel-generated earnings.
Includes both full-time and part-time positions, and salaried or self-employed individuals.
Employment is reported as an average for a time period, typically annual. (Unless
otherwise noted, the employment estimates refer to establishment or industry employment
at place of work, not the employment status or residence of the individual.)

Industry: A classification of business or government establishments based on their primary
technological process. (See NAICS Appendix table.)

Local Taxes: Lodging and sales taxes imposed by King county and the other local
jurisdictions in the Seattle Southside region.

Other spending: See Travel spending.

Private Home: Unpaid overnight accommodations of friends and relatives.
Receipts: Travel expenditures less the sales and excise taxes paid by the consumer.

State Taxes: Lodging, sales, motor fuel, and business and occupation tax imposed by the
state of Washington.

Total Impacts: The sum of Directand Secondary impacts.

Travel spending: The sum of visitor and other spending related to travel. Other spending
includes spending by residents on ground and air transportation for the purpose of travel to
other destinations and spending on travel arrangement services.

Visitor spending: All spending on goods & services by visitors at the destination. Also
referred to as destination spending.
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